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The four components of an APA reference
1.Author: who is responsible for creating the work?
2.Date: when was the work published?

3.Title: what is the work called?

4.Source: where can the work be retrieved?


https://www.scribbr.com/apa-style/reference-entry/#author
https://www.scribbr.com/apa-style/reference-entry/#date
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REFERENCE ENTRY

AUTHORS FORMAT

EDITION FORMAT

Smith, T.

1 author

Smith, T., & Williams, B. M.

2 authors

Harris et al.,

3 or more authors

Academic Writing Association.

1 Organizations

Microsoft & Apple

Organizations or groups as author

ho need to add () | No edition
(2nd ed.) 2 edition

(3nd ed.) 3 edition

(4nd ed.) 4 edition

(Rev. ed.) Revised edition
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Smlth T. (2020). The citation manual for students: A qu:ck guide (2" ed.). Wiley.

/- https 1/ /WWW.ebook. com/mtatlon-manual-students |
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For e-books only :

https://URL
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Andreff, W. (2000). The evolving European model of professional sports flnance
Journal of Sport Economlcs 1(3), 257-276. https //doi.org/10. 1177/152700250000100304
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(Year, Month Day of publication).

Author’s Last Name Title of article
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Popkin, G. (2020, August 12). Global warming could unlock carbon from tropical soi
The New York Times. https://www.nytimes.com/2020/08/12/climate/tropical-soils-climate-change.html
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Author’s Last Name In Editor’s initial(s).

(Year of publication).

+ L Word v Last Name & Editor’s initial(s). Dictionary (Edition ed., p. Page number).

Brown, J. (2020). Perseverance. In E. M. Sanchez & B. Nelson (Eds.), Webster’s dictionary (2nd ed., p. 278).

Merriam-Webster.
| J

|
Publisher.
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Slat, B. (2019, April 10). Whales likely impacted by Great Pacific garbage patch. The Ocean Cleanup.
https://www.theoceancleanup.com/updates/whales-likely-impacted-by-great-pacific-garbage-patch/
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Whales likely impacted by Great Pacific garbage patch. (2019, April 10).'The Ocean Cleanup.

lhttps://www.theoceancleanup.com/updates/whales-likely-impacted—by—great—pacific—garbage—patch/.
)
https://URL.
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Liu, J. [Scribbr]. (2020, August 20). Develop a theoretical framework in three steps [Video].

lYouTube. lhttps://youtu.be/4leAquhI\/II\/I
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Youtube https://URL.

nho date - (n.d.).
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Scribbr. (2020, August 20). Develop a theoretical framework in three steps [Video].
IYouTube. pttps://youtu.be/4leAquhMI\/I
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